The Salon Advertising Network

Generates advertising revenue for salons,
supplies and Installs flat panels, LCD/TV, digital content
and services for salons. Salon Media also operates the first
generic salon incentives and customer rewards card program
providing online shopping discounts, survey gifts and competitions

Market

Cosmetics and fragrances advertising
spend is increasing year on year with
over 2000 new beauty products launch
-ed in the UK last year. Advertising
agency’s who have used Salon Media
Network look after clients like; Loreal,
Boots, Chanel, Rimmel, Giorgio Armani,
Dior, Calvin Klein, Clarins, Revlon, Boss.
The non beauty brands side include;
financial services, travel, leisure, mobile
entertainment, Government and local ad’s

Achievements

Salon Media was voted
Media choice by leading
advertising industry publ-
ication Media week in 1998.

Salon Media headlines in 2000
as the first Media Co’ to win a
blue chip financial services ann’
ad’ contract to run in salons.

Salon Media won major
advertising agency McCann
Erikson the prestigious RAD
award for best Government
ad’ campaign in 2003.

Salon Media won local ad’
campaign award for the Met’
Police in 2004.

Salon Media partners in 2008
with global media group to
expand it's digital network.

Product

Hardware

Quality brands that are fully
guaranteed. A great choice of
products/accessories & services.
Flat panel displays & players.
Digital content, wired & wireless
services provided under contract
and optional payment plans.

Software licence

Quality production service,
remote managed productions,
fully supported player software,
highly targeted content and
instant advertising updates.

Interactive online marketing
Hair, beauty and advertising
website, user friendly logins.
Advertisers information, stylist
portfolios, salon/shopping offers,
discount vouchers, free gift
surveys. reviews & classifieds.

Target Audience

Trade

Franchise salons,
multiple chains,
independent salons,
salons in affluent areas,
trendy salons & barbers,
new and refurbishing
salons. Hair industry,

and Advertising industry.

Consumers

ABC1 Adults making
340 million consumer
visits to salons yearly.
Affluent women 18-44,
affluent men 18-44

Monetising

Health & Beauty market,
healthy lifestyle market,
trendy fashion market,
urban culture and
entertainment.

Strategy

Salon Media is positioned
to drive what it calls the
salon DIGITAL revolution
by skilfully riding the
wave and upward trend
of salons engaging in the
Installation of flat panels,
LCD/TV screens which
enhance the look and
services of the salon.

Salon Media’s objective
is to establish itself as
the UK'’s leading captive
audience network provid
-ing quality, cutting edge
solutions delivering digital
content cost effectively.

Salon Media markets /

manages integral advertising

entertainment profitably for
salons and advertisers.



